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This article discusses the various algorithms that make up the Netflix recommender system, and describes its business purpose. We also describe the role of search and related algorithms, which for us turns into a recommendations problem as well. We explain the motivations behind and review the approach that we use to improve the recommendation algorithms, combining A/B testing focused on improving member retention and medium term engagement, as well as offline experimentation using historical member engagement data. We discuss some of the issues in designing and interpreting A/B tests. Finally, we describe some current areas of focused innovation, which include making our recommender system global and language aware.
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